
12   Part I: Understanding Our Social World

Business or Management Human Services Education

Market researcher Social worker Teacher

Sales manager Criminologist Academic research

Customer relations Gerontologist Administration

Manufacturing representative Hospital administrator School counselor

Banking or loan officer Charities administrator Policy analyst

Data processor Community advocate or organizer College professor

Attorney Dean of student life

Research Government Public Relations

Population analyst Policy advisor or administrator Publisher

Surveyor Labor relations Mass communications

Market researcher Legislator Advertising

Economic analyst Census worker Writer or commentator

Public opinion pollster International agency representative Journalist

Interviewer City planning officer 

Policy researcher Prison administrator

Telecommunications 
researcher

Law enforcement

FBI agent

Customs agent

Source: American Sociological Association 2006.

Note: Surveys of college alumni with undergraduate majors in sociology indicate that this field of study prepares people for a broad range of 
occupations. Notice that some of these jobs require graduate or professional training. For further information, contact your department chair or the 
American Sociological Association in Washington, DC, for a copy of 21st Century Careers With an Undergraduate Degree in Sociology (2009).

TABLE 1.1  What Can You Do With a Sociology Degree?

THE SOCIAL  
WORLD MODEL
Think about the different groups you depend on and 
interact with on a daily basis. You wake up to greet 
members of your family or your roommate. You go 
to a larger group—a class—that exists within an 
even larger organization—the college or university. 
Understanding sociology and the approach of this 
book requires a grasp of levels of analysis—that is, 
social groups from the smallest to the largest. It may 
be relatively easy to picture small groups, such as a 
family, a group of friends, a sports team, or a sorority 
or fraternity. It is more difficult to visualize large 

groups, such as corporations—Gap, Abercrombie 
& Fitch, Eddie Bauer, General Motors Company, or 
Starbucks—or organizations such as local or state 
governments. The largest groups include nations 
or international organizations, such as the sprawling 
networks of the United Nations or the World Trade 
Organization. Groups of various sizes shape our lives. 
Sociological analysis involves an understanding of 
these groups that exist at various levels of analysis and 
the connections among them.

The social world model helps us picture the levels 
of analysis in our social surroundings as an intercon-
nected series of small groups, organizations, institu-
tions, and societies. Sometimes these groups are con-
nected by mutual support and cooperation. However, 




